ekoturizmis
perspegtivebi

globalur turistull industriaSi eko-
turizmi mzardi segmentia, rome I sac mniSv-
neBovani whlilli Seagvs destinaciisa da
adgi B obrivi sazogadoebis garemos, sociall-
ur da ekonimikur keTi B dReobaSi mTe l mso-
THioSi. igi bazarTan dakavSirebull grzell -
vadiani gadawyveti Bebebis SeTavazebiT, uz-
runve Byofs efeqtur ekonomikur stimulls
konservaciisTvis da zrdis bio-kull turul
mrava I Ferovnebas, amavdrou lad, uzrunve-
Byofs Cveni planetis kulturulli memkvid-
reobis dacvas. ekoturizmi, potenciallis
zrdis SesaZleb B obis meSveobiT, eFeqturi
saSua l ebaa adgi B obrivi sazogadoebis uf-
I ebamosi Bebis gasaZliereblad msoflio-
Si siRaribesTan brZolasa da mdgradi gan-
viTarebis miRwevis sagmeSi.

sakvanZo sityvebi: ekoturizmi, mdgra-
di ganviTareba, potencialli, socall ur-eko-
nomikuri keTi B dReoba.

turizmi adamianis mier samyaros Secno-
bis erTi-erTi saukeTeso saSuall ebaa. tur-
izmis industrias ki, Tavis mxriv, miSvne I o-
vani wlilli Seaqgvs kB imatur cvlilebeb-
sa da garemosTan dakavSirebull proble-
mebSi, Tumca am procesis Sesamcireblad
bevri saSualleba arsebobs. amitom turizm-
Si CarTulli yvela mxare, maT Soris, tur-
istebi, pasuxismgebe I ni arian eko B ogiurad
usaFrTxo turizmis ganviTarebis gzebis
moZiebaze. im SemTxvevaSi, Tuki qveyanaSi
ekoturizmis potenciall i arsebobs, kompanie-
bi auciBebBad unda CaerTon am procesSi
da Sesabanmisi, eko Bogiurad sufTa produ-
gqti Semoitanon da SesTavazon turistebs.
amis meSveobiT isini msgavsi sakiTxebiT
dainteresebull axall momxmareb Bebs moiz-
idaven.

turistull industriaSi ekoturiznmi ar-
is is, rac nebismierma turistu B ma kompani-
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am unda gaiTvaliswinos, vinaidan momavall -
Si igi ufro did rolls Seasrullebs msof-
B ios masStabiT. ekoturistebi sindidresa
da Fufunebas ar eZeben, Sesabamisad, isini
nak Beb resursebs moixmaren, sastumroebi
ki danaxar jebs zogaven. turistebi sul
ufFro SorsmWrete Ini xdebian turizmTan
dakavSirebul sakiTxebTan bunebrivi gare-
mos SenarCunebisa da dacvis mniSvne I oba-
sTan mimarTebaSi, amitom izrdeba adamian-
Ta ricxvi, romBebic eko B ogiisTvis zianis
miyenebis gareSe mogzaurobas aniWeben upi-
ratesobas.

p Banetis gadarCenisaTvis brZo BaSi
wvBilis Setanis aSkara mizezis garda,
turizmis industrias mravalli mizezi agvs
kN imatis cvlilebis prevenciisaTvis, nma-
galiTad: xar jTefeqturoba, marketingulli
upiratesobis mopoveba, garemos dacva da
masze mzrunveli turistebis moBodinis
gamarT Beba!

garemos dacvis principebi emyareba im
fagts, rom adamianebis agtivoba bunebriv
resursebzea damokidebu Bi. an TvalszrisiT,
adamianebis dRevande I ma sagmnianobam safr-
Txe ar unda Seugmnas momava l Taobas. socCi-
Buri Tanasworoba niSnavs, rom erTi soci-
Buri jguFi yvela bunebriv resurss mxo-
B od TviTon ar unda moixmardes. bunebrivi
resursebis gamoyeneba ganviTarebull qvey-
nebSi maRalia da ganviTarebad gveynebSic
swrafad izrdeba. TiToeulli gveyana pasux-
ismgebe B ia sakuTar gmedebaze rogorc sak-
uTar, aseve ucxo qveynis garemosTan mima-
rTebaSic, radgan yove Bi maTgani erTi saer-
To samyaros nawi B's warmoadgens.

arsebobs wesi, rome Il sac unda daemor-
Cillos yoveli turisti, miT ufro, Tu igi
garemos mimarT pasuxismgeb B obis SegrzZne-

! Becken & Hay Global Climate Chance Impacts in the United States, 2007.
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biT mogzaurobs. pirvell rigSi, gasaTvalis-
winebe B ia transportirebis Forma, sasurve-
Bia matarebeli an avtobusi da mxolod
gardauval SemTxvevaSi TviTmFrinavi. agre-
Tve destinaciande FexiT siarull i, ve B osi-
pedis dagiraveba an sazogadoebrivi stans-
portis gamoyeneba. sxva gasaTvall iswinebe-
01 faqtorebia adgiBobrivi kanonebis
morCi Beba da haerisa da garemos dabin-
ZurebisTvis Tavis arideba. aranak Beb mniS-
vne Bovania aseve adgiBobrivi kullturis
pativiscema.

garemos dacvaze turistebma unda ifig-
ron maSinac, rodesac irCeven kvebisa da
Ramis gasaTev adgi B's mag: maT unda miirT-
van adgi Bobrivi an organulli sakvebi da
ganTvsdnen mwvane sastumroebSi.

destinaciaSi arsebobs bevri eko logi-
uri agtivoba, romell Sic Sedis qveiTi tur-
izmi, cxenosnoba, ve BosipediT seirnoba, ka-
noeTi curva da cigurebiT srialli. angva-
ri agtivobebi bunebrivi garemos gasacno-
bad kargi saSuall ebaa. arsebobs bunebisTvis
zianis momtani agqtivobebic, rogoric aris:
go B Fi, TxiBanurebiT sriali, yvinTva da
turebi TovEmavBiT miuxedavad imisa, rom
isini bunebriv garemoSi ewyoba.

turistulli industria socialluri Ffeno-
menia? amrigad garemoze zrunvis pasuxismge-
bl oba rogorc kompaniebis, iseve sazoga-
doebisa da turistebis xe 1 Taa. destinacia-
Si, adgi B obrivi sazogadoebis turiznis ga-
nviTarebaSi CaurTve B obas mivyavarT nega-
tiur socialur-ekonomikur SedegebTan.

turizmis industriaSi erT-erTi pasuxi-
smgebe Bi mxare turistulli kompaniebi ari-
an. maTTvis arsebobs ramdenime eko princi-
pi, rome B sac isini garemos dacvis mizniT
unda icavdnen.

kompaniis servisis efeqtianoba izrde-
ba, rodesac materialur produgts cvlis
gargi momsaxureba. kompaniis pasuxismgeb ll o-
baze miuTiTebs energiisa da sxadasxva masa-
B ebis moxmarebis Semcireba, mavne nivTier-
ebebis gamoyoFis SemcirebasTan erTad. agre-
Tve, ganax B ebadi bunebrivi resursebis gamoy-
eneba, rac efeqtiani moxmarebis mniSvne I o-
van Formas warmoadgens.

ekoturizmTan dakavSirebu i agtivobe-

bi emyareba bunebisa da ku l turis gacnobas.
ekoturizmis Filosofia moicavs miwis,
bunebis, xallxisa da kulturis pativisce-
mas. ekoturizmis strategiebia. konserva-
cia, ekonomikuri ganviTareba da ku ll turu-
Bi aRorZineba

turizni, agreTve, unayofo miwis turis-
tulli miznebiT gamoyenebis SesaZ Bebll obas
iZBeva (ganxsvavebiT zianis momtani indus-
triebisa) da, amavdroullad, zrunavs H0and-
Saftebze. ekoturizmis yvelaze did sar-
gebe B s konservacia, adgi B obrivebis sanuSao
adgi BebiT uzrunve lyofa da garemos Sesaxeb
codnis gaRrmaveba warmoadgens.

ekoturizmi gamoiyeneba, rogorc mar-
ketingulli xerxi turistulli produgtebis
garemoze dadebiTi gav B enis popullarizaci-
isTvis. ekoturizmi warmoadgens pasuxismge-
b B obis, eTikis, dadebiTi zegavlenis, ga-
naT Bebisa da mwvane turizmis saerTo sax-
e Bwodebas. misi mizania simbiozuri da gare-
mos damcveBi urTierTobis Camoyal ibeba
turizmsa da garemos Soris?

Fennell-is* mixedviT ekoturizms agvs eqv-
si principi. pirveli principi: ekoturizm-
ma minimumamde unda daiyvanos nebismieri
negatiuri zegavBena garemosa da adgi I ob-
riv mosax B eobaze. meore principi gvaxsenebs,
rom turistebi unda icnobdnen im garemosa
da ku B turas sadac imyofebian da whlili
unda Seitanon mis SenarCunebaSi. mesame prin-
cipi xazs usvams, rom ekoturizmi unda
moicavdes bunebrivi garemos marTvasa da
konservacias. Semdegi, meoTxe principi exe-
ba adgi B obrivi mosax Beobis monawi Beobas
turizmTan dakavSirebull sakiTxebSi. mex-
uTe principi xazs usvams, rom ekoturizmma
imgvarad unda moutanos sargebe Bi adgi l o-
briv mosaxBeobas, rom maTi tradiciulli
saarsebo wyaro gaizardos. bol o, meeqvse
principi gvaswavlis, rom unda arsebobdes
imis SesaZlebBoba adgi Bobriv mosaxle-
obasa da ekoturizmSi dasagmebu B TaTvis, rom
maT Tavad SeiswavBon garemo.

Becken & Hay (2007, 131) UNWTO (2001)-is
cnobiT saerTaSoriso turistebis ricxvi
2020 wHisTvis 1.6 mi Biards miaRwevs. anri-
gad, turistebis raodenoba imdenad didi
igneba, rom aucilebelia turizmi garemo-

2 Becken & Hay Global Climate Chance Impacts in the United States, 2007.

3 Holden, A. 2008. Environment and Tourism.

4 David Fennell A Content Analysis of Ecotourism Definitions, 2008.
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saTvis magsimaBurad zianis miuyeneb lad
warimarTos.

am mxiv sainteresoa sagarTve B oSi eko-
turiznmis zrdis maCveneb B ebi. garemos dacvi-
sa da sof lis meurneobis samninistros cno-
biT 2017 we s, sagarTve 1 os dacull terito-
riebs vizitorebi msofFHBios 97 qgveynidan
estumrnen, maTgan yveBaze meti vizitori
dafigsirda germaniidan, po B oneTidan, isra-
el idan, ukrainidan da ruseTidan.

vizitorTa raodenoba gansakuTrebiT,
203%-iT gaizarda arabTa gaerTianebull i saa-
miroebidan,64%-iT indoeTidan,63%-iT Bat-
viidan, 48%-iT HNitvadan da ruseTidan. sa-
garTvelos dacull teritoriebs pirvellad
estumrnen vizitorebi NBibanidan, Bibiidan,
tajikeTidan, iemenidan, tunisidan, samxreT
sudanidan da nepall idan.

sagarTve Bos dacull teritoriebze viz-
itorTa raodenobam 2017 wells, wina wlis
analogiur periodTan SedarebiT 30%-iT
moimata da 954 397 Seadgina.

2017 we B's 2016 we B Tan SedarebiT ucxo-
elli vizitorebis raodenoba 33%-iT gaizarda,
xo 0o garTvelebis 28%-iT. vizitorTa 57%
garTve i, 43% ki ucxoellia

yveBaze popullarulli teritorie-
bis top xuTeulli ase gamoiyureba:

promeTes mRvime - 163 941

martvi Blis kanioni - 147 374

yazbegis erovnull'i parki - 154 085

saTaFlia - 85 526

okaces kanioni - 73 113

vizitorebis raodenoba yvelaze metad
gaizarda Semdeg dacull teritoriebze:

maWaxe Bas erovnu B i parki - zrda 147%

martvi Bis kanioni - zrda 136%

algeTis erovnulli parki - zrda 74%

TbiRisis erovnulli parki- zrda 47%

mtiralas erovnulli parki - zrda - 41%

okaces kanioni - zrda - 40%

promeTes mRvime - zrda - 19%

gamoyenebull i

1. http://www.theseus.fi/bitstream/handle/10024/
65513/Hirvonen_Ramona.pdf ?sequence=1

2. Becken & Hay Global Climate Chance Impacts
in the United States, 2007.
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20 administraciidan mxoBlod 5 daculli
teritoriis wlilli sagarTve 1 os ekononmi-
kaSi Seadgens 86 542 878 HMars, rac moicavs
rogorc ekoturistull i servisebis, ise adgi-
Bobrivi biznesis Semosav lebs.

kvleva daculli teritoriebis saagen-
tos dakveTiT, proeqtis ,daculli terito-
riebis mxardaWeris programa kavkasiaSi -
sagarTve 1 o~ Farg B ebSi germane B ma eqsper-
tma yazbegis, Bagodexis, martvillis, ntira-
Bas da promeTes dacull teritoriebze
Caatara. kv B eva efFuZneba sagstatisgan, vizi-
torebisa da adgi Bobrivi turistulli ser-
visebis mimwodeb B ebisgan miRebull infor-
macias.

aSkaraa, rom rogorc sxva qveynebSi, aseve
sagarTve B oSic eko-turizmis ganviTarebas
dadebiTi Sedegebis motana SeuZlia, Tu mas
sworad da pasuxismgeb BobiT mivudgebiT:
magal iTad, Zve li RirsSesaniSnaobebisa da
teristoriebis aRdgena, agreTve, bunebrivi
teritoriebis konservacia, romellic gan-
sakuTrebiT eko da bunebrivi turizmisTvis
aris mniSvne Bovani. ekoturizmi agreTve
daexmareba adgi Bobrivebis destinaciebis
ekonomikas da Segmnis samuSao adgi Bebs.
amasTnave, dadebiTad imogmedebs adgi B obrivi
kull turis, tradiciebis SenarCunebaze.

saerTo jamSi turizmis industria karg
garemo pirobebze, infrastruqturaze, adgi-
B obriv mosax Beobasa da maT kull turazea
damokidebu Bi. eko Bogiurad sufTa garemo
turizmnis industriis warmatebis ganmapirobe-
beli ZiriTadi Fagtoria im SemTxvevaSi, Tu
Cven viFiqrebT bunebaze, rogorc turistu-
Bi industriis produgtze, cxadi gaxdeba,
rom Tu produgti dabali xarisxis igneba,
momxmareb Bebi mas ar SeiZenen. swored ami-
tom aris auci lebel i, rom turizmSi gaer-
Tianebu B ma yve B a mxarem gaacnobieros gare-
mosa da bunebrivi resursebis SenarCunebis
mniSvne Boba da auci Bebll oba
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Summary

In the global tourism industry, ecotourism is an increasingly important segment that contributes to the stabili-
zation not only of the local community environment but also social and ecumenical well-being of the world. It
offerslong-term solutions to the market, provides an effective economic incentive for conservation of bio-cultural
diversity. At the same time, it ensures the protection of cultural heritage of our beautiful planet. Ecotourism is an
effective means of increasing the well-being of local community, and achieving sustainable development of the
world.

Although often underestimated, the tourism industry can help promote peace and stability in developing coun-
trieslike Georgia: by providing jobs, generating income, diversifying the economy, protecting the environment, and
promoting cross-cultural awareness. Tourism is the fourth largest industry in the globa economy.
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